


THE ARTWORK IS THE FOOTAGE · CASE STUDY

The Artwork Is the Footage

OVERVIEW

Nine short films, all of them mine: a cause film on displacement, product campaigns for wall art, apparel and

framed prints, a promo for Viva Nativa, and four process reels that put the camera straight on the paper.

Every frame in all nine is a painting or an illustration I made by hand — there is no footage, no stock and no

camera anywhere in this case study.

CHALLENGE

Short-form video is where an audience actually is, and it is the one format most artists never make — because

shooting is expensive, slow, and produces something that doesn't look like their work. I wanted video that was

unmistakably mine, that cost nothing to originate, and that could be made as fast as I paint.

STRATEGIC THINKING

I stopped thinking of video as something you shoot and started treating it as something you move. The artwork

is the footage. Every film begins from paintings I already have, which means frame one is not an establishing

shot — it is a finished picture. In a feed, where the film is competing with a thumb, that is the whole

advantage: the work stops the scroll before the motion has even started.



THE IDEA

The idea



WOMEN DISPLACED

Women Displaced



WALL ART — SOCIAL ADS

Wall art — social ads



VIVA NATIVA — EL GALLO

Viva Nativa — El Gallo



THE RANGE

The range



THE HAND

The hand



BUILT FOR THE SCROLL

Built for the scroll



OUTCOMES & REFLECTION

The outcome

FINAL SOLUTION

One cut, framed three ways — 9:16 for reels, 1:1 for feed, 16:9 for site and YouTube — with the composition

protected so nothing important ever sits where a caption, a username or a thumb is about to land. Under thirty

seconds, always.

RESULTS

Video became something I can originate in a day rather than commission in a month, and it looks like nothing

else in the feed because it is made of paintings nobody else has. The same artwork is already a print, a

backdrop and a textile elsewhere in my work — video is simply one more room it can walk into.

LESSONS LEARNED

None of the constraints here are style — they are what a feed physically does to a film. Silence, a thumb, and

a scroll are the real brief. Design for those and the work gets seen; ignore them and it doesn't matter how

good the footage was.
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