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OVERVIEW

Marea is a maker of conservas — premium tinned seafood in the Galician tradition. I built the brand from the

name out: the identity, a structural and label system for the tin, a range colour-coded by catch, and the

formats it ships in, from a single tin to a three-tin gift box.

CHALLENGE

Conservas is a crowded, romantic category — every tin leans on nostalgia, old engravings and gold foil until

the shelf turns into noise. And a good range grows: new catches arrive every season. The brief I set: a brand

that feels heritage but reads modern, and a tin system that can add a product without redesigning anything.

STRATEGIC THINKING

I made the tin one system with a single variable. A Didone wordmark set into the metal, a single tide motif,

and a gold thread run across every tin — the constants. The catch changes only the colour and the name. That

one decision turns a range into a family: the shelf reads as one brand, and a new product is a new colour, not

a new design.



THE RANGE — COLOUR-CODED BY CATCH

The range — colour-coded by catch



ANATOMY OF THE TIN

Anatomy of the tin



STRUCTURE & FORMATS

Structure & formats



TYPE & COLOUR

Type & colour



THE SYSTEM IN THE WORLD

The system in the world



OUTCOMES & REFLECTION

The outcome

FINAL SOLUTION

Six catches, one system — Sardinillas, Mejillones, Pulpo, Ventresca, Berberechos, Anchoas — each unmistakably

Marea. It runs from the tin to a paper sleeve to a navy gift box of three, and carries onto the shelf, the

feed and an e-commerce page built from the same wordmark, tide motif and single accent.

RESULTS

A range that grows without a redesign. Adding a catch is choosing a colour and a name in the existing label —

the tooling, the layout and the brand thread never change. The shelf stays coherent as the line expands, and a

small team can extend it without a designer for every SKU.

LESSONS LEARNED

In packaging, the system is the product. The romance of a category is easy to copy; what's hard, and what

lasts, is a structure disciplined enough that the tenth tin looks as considered as the first. Design the

variable, then hold everything else still.
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