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A flat-geometric campaign

about finding the clear path

through the maze.
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The brief

0  1    ·    C  H  A  L  L  E  N  G  E

Brands that promise to simplify a journey — travel,

navigation, fintech, productivity — usually illustrate

it with literal app screenshots. It is functional and

forgettable.

0  2    ·    A  P  P  R  O  A  C  H

A flat, architectural dreamscape where a lone

figure walks a clear path through impossible,

colorful geometry. The metaphor is the product:

order found inside complexity.

K  E  Y    V  I  S  U  A  L



Key visuals
O  N  E    S  Y  S  T  E  M

T H E  C L E A R  P A T H A S C E N D R E S O L V E  T H E  M A Z E
Built a modular set of scenes — staircases, arches, mazes resolving into a route — in a limited primary palette with a

Bauhaus-meets-magical-realism flatness that scales from phone to billboard.



Digital campaign

I N S T A G R A M  S T O R Y

I N S T A G R A M  P O S T

O U T - O F - H O M E  K E Y  V I S U A L

D I S P L A Y  A D S I G  F E E D



Direction & outcome

C  R  E  A  T  I  V  E    D  I  R  E  C  T  I  O  N

Kept the geometry bold, the palette to three or four

inks, and the human figure small but always

present — the emotional anchor in the system.

O  U  T  C  O  M  E

An OOH-ready campaign language that stays

legible at highway speed and stays warm at

pocket size.

L  E  S  S  O  N  S    L  E  A  R  N  E  D

A strong metaphor out-performs a screenshot.

Show the feeling of the product, not its interface.

Dream Logic
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W  A  Y  F  I  N  D  I  N  G    B  R  A  N  D

DREAM LOGIC
Find the clear path.

C R E A T I V E  D I R E C T I O N  —  L O L I  M A R I  M O N T A L V O

l o l i m a r i . c o m   ·   S e l e c t e d  c a m p a i g n  c a s e  s t u d y


